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PRESS RELEASE 

Schuler raises sales and earnings  

Positive quarterly figures in first quarter of 2012/13 – whole-year 

guidance confirmed 

Göppingen, Germany, February 12, 2013 – In the first quarter of its fiscal year 

2012/13, the Schuler Group achieved a slight year-on-year increase in sales 

of 1.0 percent to € 279.2 million. The press manufacturer reported growth 

in North and South America, Europe and Germany. In its Asian markets, 

revenues were down on the previous year. Asia still accounted for 31.1 

percent of total sales and was the Group’s second largest market after 

Germany (33.5 percent).   

The ratio of new orders to sales revenues, or book-to-bill ratio, amounted 

to 1.2 in the reporting period – indicating further growth in sales. As 

expected, new orders fell short of the prior-year figure. Consolidated new 

orders amounted to € 334.5 million and were thus down by 14.5 percent. 

Compared to the end of fiscal year 2011/12, the order backlog grew from 

€ 1,110.6 million to € 1,165.9 million (December 31, 2012). “This high order 

backlog makes us confident that we can continue our success story,” 

stated Stefan Klebert, CEO of Schuler AG.  

Pre-tax earnings up 16.8 percent  

The engineering group’s success is also reflected in its profitability. 

Operating earnings before interest, taxes, depreciation and amortization 

(Ebitda) was identical to the prior-year figure at € 25.2 million. The Ebitda 

margin amounted to 9.0 percent (prior year: 9.1 percent). Due to an 

improved interest result, earnings before taxes rose by 16.8 percent to 



 

 

 

 

 

2 

€ 17.4 million. “Following the very encouraging progress made in fiscal 

year 2011/12, earnings in the first quarter of 2012/13 remain strong,” 

concluded Klebert.  

Schuler aims to follow up its strong prior-year sales and earnings figures 

in fiscal year 2012/13. Although there are signs in some areas that growth 

is slowing, the company has confirmed its guidance. Schuler expects to 

reach sales of around € 1.2 billion and an Ebitda margin of almost 10 

percent in 2012/13. 

In the first quarter of 2012/13, the Group’s positive net financial status 

improved year on year from € 174.4 million to € 236.1 million. This was 

largely due to payments on account received from customers. In the 

reporting period, shareholders’ equity increased by 5.1 percent to € 257.1 

million. The equity ratio fell from 27.1 percent at the end of fiscal year 

2011/12 to 26.3 percent. This was due to a disproportionately strong 

increase in the total statement of financial positions as a result of 

payments on account received.  

At the end of December 2012, the Schuler Group employed 5,518 people 

around the world. This corresponds to moderate growth of around 1 

percent compared to the figure three months previously. 
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Schuler Group at a glance:  

  2012/13 
Q1 

2011/121 
Q1 

2011/12 
FY  

(Sep. 30) 
Sales € million  279.2 276.3 1,226.1 
New orders € million  334.5 391.1 1,300.9 
Order backlog 2 € million  1,165.9 1,150.5 1,110.6 
Ebitda € million  25.2 25.2 118.3 
Ebit € million  20.0 19.9 95.8 
Ebt € million  17.4 14.9 79.2 
Group profit € million  11.8 10.4 51.8 
Ebitda margin % 9.0 9.1 9.6 
Equity ratio2 % 26.3 22.2 27.1 
Employees 2,3  5,518 5,258 5,443 
1  Prior-year figures were adjusted in accordance with IAS 19 rev. (2011). 

2  At the end of the reporting period Dec. 31 and Sep. 30 
3 Including apprentices 
Click here for the full interim announcement: 
http://www.schulergroup.com/gb/index.php?bericht_id=1000006&lang=EN
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Captions:   Photo source: Schuler 

 

Schuler posted its strongest sales growth in 
America during the first quarter of 2012/13. 
The company’s headquarters in the USA are 
located in Canton, Michigan. 

 

After very encouraging results in fiscal year 
2011/12, earnings of the Schuler Group 
continued to make strong progress in the 
first quarter of 2012/13. 



 

 

 

 

 

4 

 

 

About the Schuler Group – www.schulergroup.com 

As the technological and global market leader in metalforming, Schuler 
supplies machines, production lines, dies, process know-how and services for 
the entire metal-working industry. Its clients include car manufacturers and 
their suppliers, as well as companies in the forging, household equipment, 
packaging, energy and electrical industries. Schuler is also the market leader in 
coin minting technology and supplies systems solutions for the aerospace and 
railway industries. The company employs around 5,500 people and is 
represented by its own facilities and sales offices in 40 nations around the 
world. In fiscal year 2011/12 (ending Sep. 30), Schuler posted sales of € 1,226.1 
million with an Ebitda margin of 9.6 percent. The Schuler Group can trace its 
roots back to a locksmith shop founded in Göppingen, Germany, by Louis 
Schuler in 1839. The company has produced metal-working machines since 
1852.  

 

 

Press contact: 

Ingo Schnaitmann 
Head of Corporate Communications 
Bahnhofstrasse 41 
73033 Göppingen 
Germany  
Tel.: +49 7161 66-201 
Fax: +49 7161 66-907 
E-mail: ingo.schnaitmann@schulergroup.com 

 


